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7. INFORMATION AND PUBLICITY GUIDELINES


Legal framework

Article 7 / Regulation 1828/2006

Responsibilities of the managing authority relating to information and publicity measures for the public

1. The managing authority shall ensure that the information and publicity measures are

implemented in accordance with the communication plan and that they aim at the widest possible media coverage using various forms and methods of communication at the appropriate territorial level.

2. The managing authority shall be responsible for organising at least the following

information and publicity measures:

(a) a major information activity publicising the launch of an operational programme, even in the absence of the final version of the communication plan;

(b) at least one major information activity a year, as set out in the communication plan, presenting the achievements of the operational programme(s) including, where relevant, major projects;
(c) flying the flag of the European Union for one week starting 9 May, in front of the premises of each managing authority;

(d) the publication, electronically or otherwise, of the list of beneficiaries, the names of the operations and the amount of public funding allocated to the operations.

Article 8 / Regulation 1828/2006
Responsibilities of beneficiaries relating to information and publicity measures for the public

The beneficiary shall be responsible for informing the public, by means of the measures laid down in paragraphs 2, 3 and 4, about the assistance obtained from the Funds.

2. The beneficiary shall put up a permanent explanatory plaque that is visible and of significant size no later than six months after completion of an operation that fulfils the following conditions:

(a)  the total public contribution to the operation exceeds EUR 500 000;

(b) the operation consists in the purchase of a physical object or in the financing of infrastructure or of construction operations.

The plaque shall state the type and name of the operation, in addition to the

information referred to in Article 9. That information shall take up at least 25% of the plaque.

3. The beneficiary shall, during the implementation of the operation, put up a billboard at the site of each operation which fulfils the following conditions:

(a) the total public contribution to the operation exceeds EUR 500 000;

(b) the operation consists in the financing of infrastructure or of construction

operations.

The information referred to in Article 9 shall take up at least 25% of the billboard.

When the operation is completed, the billboard shall be replaced by the permanent explanatory plaque referred to in paragraph 2.

4. Where an operation receives funding under an operational programme co-financed by the ESF and, in appropriate cases, where an operation receives funding under the ERDF or the Cohesion Fund, the beneficiary shall ensure that those taking part in the operation have been informed of that funding.

The beneficiary shall provide clear notice to the effect that the operation being implemented has been selected under an operational programme co-financed by the ESF, the ERDF or the Cohesion Fund.

Any document, including any attendance or other certificate, concerning such an operation shall include a statement to the effect that the operational programme was co-financed by the ESF or, where appropriate, the ERDF or the Cohesion Fund.

Article 9 / Regulation 1828/2006
Technical characteristics of information and publicity measures for the operation

All information and publicity measures aimed at beneficiaries, potential beneficiaries and the public shall include the following:
(a)
the European emblem, in accordance with the graphic standards set out in Annex I, and reference to the European Union;

(b)
reference to the Fund concerned:


(i)
for the ERDF: “European Regional Development Fund”;

(ii)
for the Cohesion Fund: “Cohesion Fund”;

(iii)
for the ESF: "European Social Fund”;


(c) a statement chosen by the managing authority, highlighting the added value of the intervention of the Community, and preferably: “Investing in your future”.

For small promotional objects, points (b) and (c) shall not apply.

Provisions from the:
Subsidy contracts concluded between the MA and the Lead Partner

                                                                            MA and the Romanian Partners

Co-financing contracts concluded between 

                                                                            NA and the Bulgarian Partners

Partnership Agreement concluded between the partners 

Visual Identity Manual of the Romania-Bulgaria Programme

Visual Identity Manual of the Structural Instruments 2007-2013 in Romania

If certain information and publicity measures are developed during the implementation of the project but they did not observe the VIM of the RO-BG Programme (and VIM of the Structural Instruments for the activities and materials distributed only in Romania) the expenditures with these activities and materials are not eligible and will not be reimbursed.The JTS will approve beforehand all information and publicity measures regarding their conformity with the Visual Identity Manual. 
Responsibilities of the Lead Partner:

· The Lead Partner will make sure that all the partners are informing the public, by means of the measures laid down in article 8 of the Regulation 1828/2006.

· The Lead Partner will ensure that all the beneficiaries taking part in the project have been informed of that funding;

· The Lead Partner offers information regarding the information and publicity measures taken to promote the project financed under ERDF.

· When concluding a project, the Lead Partner, according to the subsidy contract it concludes with the managing Authority, must publish a press item/advertisement regarding the project and its results in the local newspaper with the largest coverage.

· The Lead Partner is responsible to inform the JTS regarding the information and publicity measures taken in order to promote the projects financed under ERDF. The LP will do this by reporting to the JTS (according to Annex 1) the information and promotion activities developed during the programme’s implementation.  The Lead Partner has to submit to JTS a report with information and promotion activities (Annex 1), at the JTS request, but usually as follows:

· For the project with an implementation period exceeding 12 months, a report will be submitted yearly and one report at the end of the project implementation period;
- For the project with an implementation period of less then 12 months, a report will be submitted at the end of the implementation period. 
 
Responsibilities of all Partners

· All information and promotion materials distributed only in Romania must also contain the logo of the Structural Instruments 2007-2013

· Beneficiaries are responsible for the implementation of the information and publicity activities related to the non-reimbursable financial assistance received through the programme, according to the commitments they took in the submitted application form.  

· Beneficiaries will have to comply with the Visual Identity Manual of the Programme

· All materials developed with contain the EU logo with the full name European Union, and the full name of the fund co-financing the programme/project / European Regional Development Fund
· The beneficiaries must ensure transparency and accurate information to the mass media on the projects financed under the Romania – Bulgaria Cross-Border Cooperation Programme. Consequently, they have to announce by press releases the beginning and conclusion of the projects. At the same time, according to the partnership agreement that the other partners in the project conclude with the lead partner, they must observe the same visibility rules on financing received from the Romania – Bulgaria Cross-Border Cooperation Programme as those stipulated for the Lead Partner.

· Beneficiaries must use the RO-BG OP logo and slogan, EU logo, Romanian Government logo and Bulgarian Government logo, accompanied by the statement “Investing in your future! Project co-financed by the European Union through the European Regional Development Fund” on the project promotion communication products, such as: brochures, fliers, leaflets, template for the press releases, banners, websites, TV and radio spots, posters, newsletters, ads in written press, exhibition stands, adhesive labels/stickers. Regarding the promotional materials, only those whose surface allows all these logos would follow the rule. The small ones such as: pens, USB stickers, pins, badges, lighters, trinkets, lanyards, caps etc., will contain only the programme logo and EU logo, with the full name European Union.   

· The publications edited within a project financed under the Programme will contain the name of the project and EU co-financing fund (European Regional Development Fund), on the first/last cover. The publications must also contain contacts (persons, institution/organization, phone, fax, email and postal address) for the persons interested in finding more information.

· The visual identity elements from all materials developed by beneficiaries during the implementation of the projectwill be approved by the JTS; The responsibility for the content of materials belongs to the beneficiary. The beneficiaries should submit the material to the JTS with 15 days earlier above its editing and launching, otherwise the JTS approval may not be obtained in due time. The material will be attached to the letter (Annex 3) filled in by the beneficiaries. Any expenditure paid before the material approval is not considered eligible.
· Banners exhibited during the activities of the projects financed under Programme will contain the logos according to the RO-BG VIM. The recommended size for banners is:

a)
2.5m x 0.8m for a room containing maximum 100 persons



   b)
   4m x 1.2m for a bigger room or outdoor activities

· In case of equipment procurement, this will contain a visible adhesive label that will consist of the following information elements: RO-BG OP, EU logo, RO Government logo and BG Government logo, project financial value, project/investment name. The recommended size of this adhesive label is: minimum 1/16 of the most visible surface of the equipment.

· Beneficiaries of the infrastructure projects and the beneficiaries of projects consisting of material investments - if the total public contribution exceeds EUR 500 000 and the operation consists in the purchase of a physical object or in the financing of infrastructure/construction operations - must put up a billboard during the implementation of the project, at the site of each operation.

· The billboards must contain an area meant to show the EU financial contribution. Each billboard will mention the fact that the project is partly co-financed by EU under ERDF. The size of the letters to mention EU financial contribution will be the same as for the information referring to the national financing and no less than 50% of the font used to write the project name.

· At least 25% of the billboard surface will be used to mention the information at a), c), d) and e) and it will specifically consists of:

a)
EU logo – the flag and “European Union” name without being shortened 

b) RO-BG logo, RO GOV logo, BG GOV logo 

(Note: For the Romanian activities of the project, the Structural Instruments logo must be placed on the billboard)

c)
The name of the fund that co-finances the project - European Regional Development Fund
d)
The statement Investing in your future! 
e)
Project/investment’s title  

f)
Project’s value and the closing date 

g)
Community’s contribution and National’s contribution  

· The recommended dimensions of the billboards are 3 m height and 2 m width. 

· In well justified cases the beneficiaries may use other dimensions for the billboards, only with the previous approval of the Managing Authority. In all situations, the billboards’ dimensions should be as big as to be visible and readable from big distances. 

· The beneficiaries must put up an explanatory plaque no later than 6 months after completion of the project. This billboard will be replaced by the plaque through which the EU actions are made known. The plaques must comply with the same technical characteristics and information as the billboards.

· For all information and publicity actions developed by the beneficiaries, they must archive in a single place (hard copy and/or electronically) the documents related to these activities (eg: information and publicity materials they produced: printed materials, audio-video materials) under the name “Evidence folder”.
The Bulgarian beneficiaries according with the provision of Bulgarian legislation (Decree no. 55/12.03.2007) are obliged to announce the procedures planned by them under art.12, § 1, item 1 through publication of an announcement in at least one national daily newspaper. Also, the beneficiary shall publish the announcement on the internet page of the Romania – Bulgaria Cross Border Cooperation Programme 2007-2013 (www.cbcromaniabulgaria.eu). In this respect, they must send these announcements in PDF format to the following e-mail address publicprocurement@calarasicbc.ro, in order to be posted by JTS on the Programme website – Public procurement section.  (this is an interim measure, until the Decree no. 55/12.03.2007 will be amended)
NB: For drawing up information and publicity materials please check the visual identity manual on the programme’s web site www.cbcromaniabulgaria.eu 

Annexes
7.1  Report of the beneficiary to the JTS on implementing the information and publicity measures – to be filled by the partner
7.2  Visual Identity Manual of the Romania-Bulgaria Programme

7.3  Request letter for information and publicity materials opinion – to be filled by the partner 
Annex PIM 7.1

Report of the beneficiary to the JTS on 

implementing the information and publicity measures
	Complete name of the project: 

	
	xxx
	

	

	Project code:
	xxx
	

	Project framing: 

	

	Priority axis 
	No.
	xxx
	Title 
	xxx

	KAI

	No.
	
	Title
	xxx

	  


	Details on monitoring report 

	Report number 
	1, 2, etc
	/ year
	20xx

	This report refers to the monitoring of the implementation of 
	No. of months  
	since the projects started 

 


[Name of the Lead Partner]

[Address]

Phone: +
Fax: +




                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                         

	A copy of the Monitoring Report is sent to:
	Joint Technical Secretariat 

Cross Border Cooperation Office Călăraşi
Address: 1 Decembrie 1918 Str., 910019,  Călăraşi

ROMANIA

Phone: +40.0242.313.091 

Fax:    +40.0242.313.092




	Project duration 

	1. Projects start 
	Month
	xxx
	Year
	 20xx

	2. Project end 
	Month
	xxx
	Year
	 20xx

	3. Project duration (in months)
	Month
	xxx
	

	ACTIVITIES AND RESULTS OBTAINED ON INFORMATION AND PUBLICITY 

	Working plan 

	
	 Quarter
	Mark by „x“ the planned implementation months 

  

	A. Name of the activity developed 
	 
	Jan
	Feb
	Mar
	Apr
	May
	June
	July
	Aug
	Sep
	Oct
	Nov
	Dec

	1
	Ex. Activity 1 
	     T1
	X
	x
	x
	
	
	
	
	
	
	
	
	

	2
	     Activity 2
	
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	3
	 
	
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	4
	
	
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 

B. Please describe the information and publicity activities carried out during the project implementation 


	Date/Period

(dd.mm.yyyy)

	 
	 Ex. Activity 1: objective, target group, content, distribution/dissemination
	

	 
	 
	

	 
	 
	

	 
	 
	

	Registration no. of the Reimbursement claim (RC) 
	Date when the beneficiary issued the RC 


	Specifications 
	Current expenses 
	Paid eligible expenditures (break down on service /product) for this activity (EUR)

	Ex.245/20.06.08
	12.06.08
	Catering services
	20.000
	20.000

	
	
	
	
	

	
	
	
	
	

	Total paid amount for the costs necessary in order to develop this activity (EUR)
	


	No./Type of indicator
	Indicator
	No. of units 
	Q1
	Q2
	Q3
	Q4

	1. Output 


	Ex. Number of organized events 
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	2. Result


	Ex. Number of participants / visitors at events 
	
	
	
	
	

	
	
	
	
	
	
	

	3. Impact
	Ex. Number of articles in mass media 
	
	
	
	
	

	
	
	
	
	
	
	


	Please describe all the problems you met in developing the information and publicity activities 

 

	Activity
	Difficulties 
	Measures to correct them



	
	
	

	
	
	


Information and publicity activities assumed /estimated during the project implementation:

	Activity
:
	Calendar of activities 



	
	Month 1 
	Month 2 
	Month 3 
	Month 4 
	Month 5 
	Month 6 
	Month 7 
	Month 8 
	Month 9 
	Month 10
	Month 11
	Month 12 

	1. 
	
	
	
	
	
	
	
	
	
	
	
	

	2.
	
	
	
	
	
	
	
	
	
	
	
	

	3.
	
	
	
	
	
	
	
	
	
	
	
	

	….
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	


	COMPLIANCE STATEMENT 



	I, the undersigned ______________ (Surname, Name), as legal representative of  ____________________ and Lead Partner in the project  _________________(project code) declare that the information provided in this report are correct.

In the hereby I declare that I agree that the Managing Authority and the Joint Technical Secretariat of the Cross Border Cooperation Programme Romania-Bulgaria Programme 2007-2013 shall made public these information in any dissemination environment. 


	Surname, Name
	

	Signature of authorized person 
	

	(dd.mm.yyyy) 
	


Annex PIM 7.3
REQUEST LETTER FOR INFORMATION AND PUBLICITY MATERIALS OPINION 
To:
Cross Border Cooperation Regional Office Calarasi for the Romanian-Bulgarian Border
Joint Technical Secretariat for the Romania – Bulgaria Cross Border Cooperation Programme 2007-2013
Mrs. Executive Director:............................. 

Notice Mrs. Magdalena NECULAE, Head of Information and Promotion Unit
Regarding: opinion for Press Ad, Contract no. ...../xx.xx.2009

Dear Madam,

According to the previsions of the contract no. ...../xx.xx.2009, we trasmit enclosed the ..... for launching of the project ………………………………………….

Please send us your opinion or your comments.
Person responsible for information and promotion is Mr./Mrs. (name and surname), contacts (telephone, fax, E-mail).
Name and surname
Title of signatory
Institution stamp
� Key Area of Intervention 


� If you consider useful, please add the month and the exact dates 
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