Annex A.10. 

Communication Plan

Chapter 1 Rationale

……………………………………………………………………………………………………………………………………...

Chapter 2 Purpose and Objectives

……………………………………………………………………………………………………………………………………….

Chapter 3 Target audience

……………………………………………………………………………………………………………………………………….

Chapter 4 Information and publicity measures

	Measure
	Action 
	Target group
	Term of delivery

	Eg. Promotion
	Writing and distributing press releases to local media
	Media, general public
	Whenever there are important news about the development of the project


Chapter 5 Budget

	No. 
	Action
	EURO

	1.
	Eg. Editing & printing a leaflet
	00,00


Chapter 6 Monitoring and evaluation

	Indicator
	Unit
	Monitoring source
	Value 



	Number of organized events 
	
	
	

	Number of publication edited 
	
	
	

	Number of distributed publications (copies)
	
	
	

	Number of press releases
	
	
	

	Number of participants/visitors in the events
	
	
	

	Etc.
	
	
	


